


You’ve made it! 

Thanks for joining us in this bonus Viral Bible chapter. 

Here we’ll cover everything you need to know when once you’ve gone 
viral. 

And you WILL go viral. 

Being prepared is extremely important. The first few times that we 
went viral, we were completely unprepared for the media attention, 
and as a result, we did not make the most of it. 

In fact, we would say that we royally screwed up the first few times 
we went viral. 

We’ve made this bonus chapter for the us of the past. The us that 
had all this potential at their fingertips and just didn’t know how to 
use it. 

Enjoy. 

-Edward & Michael  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Prioritize effectively 

The overarching theme of this final chapter is the importance of 
knowing where your priorities lie once you’ve gone viral. 

Understand that when you go viral you are going to get a MASS of  
e-mails and phone calls all at one time. We’ve had points where we 
were getting 300 e-mails per hour as a result of our projects going 
viral. 

Your life is going to get crazy. It’s going to feel overwhelming, and 
that’s why we’ve made this for you. 

We know what it’s like and we want you to be able to smoothly 
navigate your way through the media swarm. 
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Use inconsistent statements 

What?! Use inconsistent statements?! Are you telling me that you 
want me to contradict myself with the journalists I talk to?! 

NO! 

We want to make that clear. Definitely don’t contradict yourself. 

However, you want to have a wide variety of statements to choose 
from when you’re interviewed about whatever it is that you’ve done. 

Let’s take two examples: Bob and Jill. 

Bob and Jill both go viral for the same things. What they’ve done is 
controversial and gets them media attention, but they handle things 
in different ways. 

When interviewed, Bob gives the same statement over and over and 
over again. 

When interviewed, Jill has A WEALTH of things to talk about. She 
doesn’t just talk about how her viral content relates to her small 
business, but she talks about wanting to save the whales, or 
landscape her neighbor’s house, or become an expert glass blower. 

Who’s appearing to be a more interesting person? Who’s giving the 
media new angles and stories? Is it Jill or is it Bob? 

Obviously it’s Jill. Jill stays interesting, while Bob fades to the curb. 
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Giving the media a huge amount of interesting facts, tidbits, and 
statements to talk about is going to keep you relevant and make you 
more interesting. By having a ton to talk about yourself, other people 
are going to have a ton to talk about as well. 

The importance of a follow-up 

Bob fades to the curb, UNLESS, that is, he puts out a follow-up. 

When you’ve gone viral, you basically have a hack at consistency. 
Rather than having to slowly build up an audience and a reputation, 
you have a high degree of relevance, which gives you all of those 
things… for a time being. 

Having a follow-up piece of content is especially important, crucial 
even, for within the first month that you get your media attention. 
Not before, and not too long after. 

One month. 

You want to be fresh on the minds of the journalists who covered you 
and memorable to those who consumed your piece of content. 

This is the time to establish yourself. To capitalize on the “hack” that 
you’ve created for yourself by going viral in the first place. 

You have investment. You have so many different things going for you 
in the one month after the lightning first strikes. Strike again while 
the iron’s still hot. 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Using your spotlight 

The spotlight’s shining on you. That relevance you have isn’t just 
useful for getting more invested viewers. 

You’re on people’s minds. Take advantage of this to MAKE and 
DISTRIBUTE your next piece of content. 

You have something you want to do, but need some new or extra 
people to do it with? Post on craigslist:  

“Hey everyone, creator of [YOUR RECENT VIRAL PROJECT] 
here: youtube.com/watch?v=X, I'm looking for a few talented 
videographers interested in helping to shoot my newest 
project. As you can see, my last hit attracted 15 million views, 
and I plan on doing it again. It's unpaid, but millions of people 
will see your work and you'll be mentioned in the credits. E-
mail if interested.” 

We’re going to let you in on a little secret when it comes to 
videographers and editors: the market is highly saturated. The supply 
is crazy, and everybody wants to work with somebody of your caliber. 
These people are desperate to be involved with something that can 
make them better connections or get them more impressive 
experience. 

You also now have a huge amount of press contacts at your disposal 
who actually remember you and know who you are. Other content 
creators/businesses would kill for what you now have! 
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Keep a highly organized list of your media contacts. You will need 
them. 

Then, when the time comes, instead of sending out a huge e-mail 
blast to everybody, try to cater your e-mails to people or groups of 
people to make them think they’re getting an “inside scoop.” 

Make sure journalists remember who you are. You don’t have to tell 
them that they’ve reported on you, just remind them of what it is that 
you did. 

Remember, you’re not asking for these journalists to do you a favor 
by writing about you- they’re all looking for a story and you’re 
helping them do their jobs. 
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Use your analytics 

You’re getting eyeballs on your content, but how do you know why 
people like it and when people get bored? 

You don’t, unless you’re looking for patterns in comments, and more 
importantly, paying attention to your analytics. 

The platforms that you use will give you a wide variety of data. This is 
data that’s going to be invaluable to you in understanding who your 
audience is and what they like. 

By using the data that you collect, you’ll be giving them a better 
experience with your content and benefiting yourself by their 
continued interest. 

It’s hard for us to really begin to recommend services to use for 
analytics because there are so many different ones for so many 
different media platforms. We will say though, that when you’re 
getting the kind of attention that we’re teaching you to get, having 
solid analytics to record your data is crucial.  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Be consistent with follow-ups 

Rome wasn’t built in a day, and it takes more than just one release to 
build up your audience. 

You need to hit them with follow-up after follow-up after follow-up. 

Be consistent with your releases. Not too much to overwhelm them, 
but still enough to be fresh on their minds. 

These don’t have to be huge releases or anything, but at all costs you 
want to avoid losing that relevance that you achieved with your first 
lightning strike. 

There are other benefits to this too. As we discussed in Chapter 6, 
platform algorithms notice consistent releases at planned intervals. 
They reward those who are putting out content and punish those 
who don’t make an effort to stay relevant. 

If you’re a business, now’s the time to start establishing yourself on 
social media too. 

Reach out to influencers in your field and tell them about what you’ve 
done and what you’re doing. Use your past achievements to get a leg 
in and to get more press. 

You’re not making yourself a one hit wonder, you’re making yourself 
somebody who’s constantly outpouring value.  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What you can expect from doing all of this 

We’ll conclude here by saying that when you navigate this field 
effectively, when you show that the media storm doesn’t intimidate 
you, you’re going to not only develop a more devoted fanbase, but 
you’re also going to get yourself an army of crew and press begging 
at your hands and knees for more. 

We’re effectively teaching you in this chapter how to get a low level 
of fame. And then your adherence to the principles in the rest of the 
Viral Bible is what’s going to raise that level of fame to any height 
you want to take it. 

These are things that anybody can do. 

We want you to succeed, and we’ve given you all the tools for which 
we know how. 

We wish you luck on this journey! 

And we can’t wait to see you on the news. 

Edward & Michael
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